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Creative Leader & Brand Strategist
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Positioning
Messaging
Brand Architecture

Research / Consumer Insights
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Visual Identity
Package design
Logos
Digital

©

Omni-Channel Campaigns
Photography + Video
Digital Experiences

Live Event Production




BRAND
EXPERIENCE

CREATIVE
METHODOLOGY




CASE STUDIES & SAMPLES




mmmm PROJECT: Razor Scooter Collab Collection

CHALLENGE

Tl

Develop a segment line look for Razor's “Designer
series” line that seeds the overall updated package

initiative

STRATEGY

Remain relevant and top of mind by aligning with
relevant brands in pop-culture that also align with Razor
core values of:

Fun

Freedom

Innovation

RESULTS

RETAIL:
Limited Edition TARGET exclusive 80% sold out based on retail
demands.

SOCIAL:

Secured a total of 15 pieces of coverage in top-tier national

outlets, including unique and syndicated coverage
Total Impressions: 427,249,463

Winner | Graphic Design USA Package design




I ROBBIE MADDISON | FLIPPIN OUT CAMPAIGN



https://youtu.be/KNuXhpglXjY

RAZOR SONIC GLOW CAMPAIGN | E-COMMERCE, SOCIAL & VIDEO


https://vimeo.com/757124427

I RAZOR RIDE WITH US CAMPAIGN STYLE GUIDE | E-COMMERCE, SOCIAL & VIDEO

CLICKHERE TO WATCH!



https://youtu.be/2q3Vqhwsxgs
https://vimeo.com/757124427

I RAZOR CSR BRAND DEVELOPMENT



I RAZOR ISTA PACKAGE STYLE GUIDE



LIFESTYLE PHOTOGRAPHY | CREATIVE DIRECTION



POWER RANGERS

CHALLENGE:
The Power Rangers franchise is 25 years old and needs to

meet multi-generational fans and consumers.

STRATEGY:
Establish new Power Ranger brand strategies to invigorate and

expand new retail licensor opportunities.

RESULTS:
Developed new franchise logo to be used across all consumer
touchpoints: entertainment, social and consumer products goods.
Developed distinct segmented consumer products style guides to
provide differentiated visual languages for licensee partners
Grew and maintained licensed partner growth of 125%

Supported the growth of the $900M franchise.



mmmmm PROJECT: POWER RANGERS 360° BRAND DEVELOPMENT

BRAND & ENTERTAINMENT CONSUMER PRODUCTS RETAIL EXPERIENTIAL
Refreshed franchise Power Rangers New consumer products style guides New package designs that Tradeshow to showcase new
brand identity and logo system to support multi-generational fans incorporates sub brand system brand strategies and align with

and licensees for retailers and licensees brand partners



POWER RANGERS | NEW BRAND IDENTITY



POWER RANGERS PRESCHOOL | CONSUMER PRODUCT STYLEGUIDES



POWER RANGERS | CONSUMER PRODUCT STYLEGUIDES | EVERGREEN

CHARACTER STYLE DEVELOPMENT



RBUK | CONSUMER PRODUCT & PACKAGING STYLEGUIDES



TREEHOUSE DETECTIVE | CONSUMER PRODUCT STYLEGUIDE

KEY ART



I PAUL FRANK RETAIL PROGRAMS



I ADDITIONAL CPG DESIGN EXPERIENCE

OUTDOOR AND POINT OF SALE CONSUMER PRODUCT STYLEGUIDES

21



I ADDITIONAL DESIGN EXPERIENCE

OUTDOOR AND POINT OF SALE



I ADDITIONAL DESIGN EXPERIENCE



I DIGITAL AND TRADITIONAL ILLUSTRATIONS



|
WORLD OF DANCE FITNESS

CHALLENGE

World of Dance was looking for help to further leverage their brand to revenue with a
non-existent budget. Reviewed, audited, identified and develop plan of action.

STRATEGY
® Audited, evaluated and developed price strategy, inventory and plan for new business and

sponsorship opportunities.
® Developed Brand ID and GTM Strategy for new business unit, World of Dance U-Jam.

RESULTS

® Developed Brand ID and Go To Market Strategy and produced campaign for World
of Dance's new fithess venture, World of Dance U-Jam.

® In under 2 years, secured $3 Million in revenue from licensing, sponsorship and
strategic partnerships.

o $250,000 in new sponsorship Year 1.

O Pitched and secured 3-Year $5 Million Multi-Year, Global Merchandise Licensing
Deal and Strategic Partnership.

O Developed and secured strategic partnership with the NBA's Dallas Mavericks
to produce 30 in-game experiences and community events per season.

O Warner Brother Records: "Love Someone" by Lukas Graham from 'The Purple
Album' Launch.






https://www.youtube.com/watch?v=yOj36HqlPbw
https://www.youtube.com/watch?v=6sRMEs9Jabc

The role of
solutions. The

culture
about a sij

LET'S CONNECT

Please visit my welbsite to see more:


https://www.lloydbcreative.com/



