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I am an award-winning Creative Director and Brand Strategist with an established track 

record of creating, launching, extending, and growing global brands. I have strategically 

handled global brand portfolios throughout my leadership career, valued over $2B. I have 

managed and supported diverse creative projects on behalf of Fortune 500 multinational 

entities. I have worked on such noteworthy brands as World of Dance, Power Rangers, Disney, Paul 

Frank, Paramount, Warner Brothers, Saban Brands, Keebler and Hot Wheels. I have an in-depth portfolio 

that highlights a diverse range of work: Style guides, print & direct marketing collateral, 

web/digital design, video content development, package design, p.o.p design, and brand 

development. I have a strong understanding of how digital, print, and social platforms are 

used in marketing and retail environments.

I’m a consumer-centric, imaginative, and conceptual thinker with a love of storytelling who 

pushes creative boundaries without sacrificing the business metrics and goals. I thrive in a 

fast-paced, entrepreneurial environment where my work directly impacts the creation of the 

brand and its performance. A real-time responder is in my DNA.
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BRAND
EXPERIENCE
I'VE DONE IT FOR THEM, I CAN DO IT FOR YOU.

I brings the same creative innovation whether you are a 

Fortune 500 level enterprise looking to innovate, or a scrappy, 

funded-startup looking to take the world by storm. One 

common thread always persists – I care deeply about the 

highest quality work, serious results, timely delivery and

an ethical, transparent operating model with a splash of fun 

on the side. 

My creative methodology is holistic yet agile to respond to the 

ever-changing market. 

PHASE 1 |  Analysis, Discovery and Goal Setting

PHASE 2 | Planning, Creative Strategy Development and Ideation

PHASE 3 | Art Direction, Design Development and Production 

PHASE 4 | Deployment, Monitoring and Optimization

CREATIVE
METHODOLOGY



CASE STUDIES & SAMPLES



Develop a segment line look for Razor’s “Designer 

series” line that seeds the overall updated package 

initiative

CHALLENGE

Remain relevant and top of mind by aligning with 

relevant brands in pop-culture that also align with Razor 

core values of:

Fun

Freedom

Innovation

STRATEGY

RETAIL: 

• Limited Edition TARGET exclusive 80% sold out based on retail 

demands.

SOCIAL: 

• Secured a total of 15 pieces of coverage in top-tier national 

outlets, including unique and syndicated coverage

u Total  Impressions: 427,249,463

u Winner |  Graphic Design USA Package design

RESULTS

PROJECT: Razor Scooter Collab Collection



ROBBIE MADDISON | FLIPPIN OUT CAMPAIGN

Facebook
•Impressions: 3.6M
•Link Clicks: 350.3K
•Reactions: 2.1K
•Video Views: 1.2M

Instagram
•Impressions: 9.5M
•Link Clicks: 76.8K
•Reactions: 90K
•Video Views: 2.6M

YouTube
•Video Views: 1.9M
•Comments: 372
•Likes: 9K

CLICK HERE TO WATCH VIDEO

https://youtu.be/KNuXhpglXjY


RAZOR SONIC GLOW CAMPAIGN | E-COMMERCE, SOCIAL & VIDEO

CLICK HERE TO WATCH!

https://vimeo.com/757124427


RAZOR RIDE WITH US CAMPAIGN STYLE GUIDE | E-COMMERCE, SOCIAL & VIDEO

CLICK HERE TO WATCH!

https://youtu.be/2q3Vqhwsxgs
https://vimeo.com/757124427


RAZOR CSR BRAND DEVELOPMENT



RAZOR ISTA PACKAGE STYLE GUIDE 



LIFESTYLE PHOTOGRAPHY | CREATIVE DIRECTION 



POWER RANGERS

CHALLENGE:

The Power Rangers franchise is 25 years old and needs to 

meet multi-generational fans and consumers.

STRATEGY:

Establish new Power Ranger brand strategies to invigorate and 

expand new retail licensor opportunities. 

RESULTS:

u Developed new franchise logo to be used across all consumer 

touchpoints: entertainment, social and consumer products goods.

u Developed distinct segmented consumer products style guides to 

provide differentiated visual languages for licensee partners

u Grew and maintained licensed partner growth of  125%

u Supported the growth of the $900M franchise.



Refreshed franchise Power Rangers  

brand identity and  logo system

BRAND & ENTERTAINMENT

New consumer products style guides 

to support multi-generational fans 

and licensees

CONSUMER PRODUCTS

New package designs that 

incorporates sub brand system 

for retailers and licensees

RETAIL

Tradeshow to showcase new 

brand strategies and align with

brand partners

EXPERIENTIAL

PROJECT: POWER RANGERS 360º BRAND DEVELOPMENT



POWER RANGERS | NEW BRAND IDENTITY 

CLICK TO WATCH THE REVEAL VIDEO



POWER RANGERS PRESCHOOL | CONSUMER PRODUCT STYLEGUIDES

CLICK TO WATCH THE REVEAL VIDEO



POWER RANGERS | CONSUMER PRODUCT STYLEGUIDES | EVERGREEN

CLICK TO WATCH THE REVEAL VIDEO

CHARACTER STYLE DEVELOPMENT



RBUK | CONSUMER PRODUCT  & PACKAGING STYLEGUIDES

CLICK TO WATCH THE REVEAL VIDEO



TREEHOUSE DETECTIVE  | CONSUMER PRODUCT STYLEGUIDE

CLICK TO WATCH THE REVEAL VIDEO

KEY ART



PAUL FRANK RETAIL PROGRAMS



21

CONSUMER PRODUCT STYLEGUIDESOUTDOOR AND POINT OF SALE

ADDITIONAL CPG DESIGN EXPERIENCE



OUTDOOR AND POINT OF SALE

ADDITIONAL DESIGN EXPERIENCE



ADDITIONAL DESIGN EXPERIENCE



DIGITAL AND TRADITIONAL ILLUSTRATIONS



● Audited, evaluated and developed price strategy, inventory and plan for new business and

sponsorship opportunities.

● Developed Brand ID and GTM Strategy for new business unit, World of Dance U-Jam.

WORLD OF DANCE FITNESS

STRATEGY

World of Dance was looking for help to further leverage their brand to  revenue with a 
non-existent budget. Reviewed, audited, identified and develop plan of action.

CHALLENGE

RESULTS

● Developed Brand ID and Go To Market Strategy and produced campaign for World
of Dance’s new fitness venture, World of Dance U-Jam.

● In under 2 years, secured $3 Million in revenue from licensing, sponsorship and
strategic partnerships.

○ $250,000 in new sponsorship Year 1.
○ Pitched and secured 3-Year $5 Million Multi-Year, Global Merchandise Licensing

Deal and Strategic Partnership.
○ Developed and secured strategic partnership with the NBA’s Dallas Mavericks

to produce 30 in-game experiences and community events per season.
○ Warner Brother Records: "Love Someone" by Lukas Graham from 'The Purple

Album' Launch.



CLICK TO SEE VIDEO

CLICK TO SEE VIDEO

CLICK TO SEE VIDEO

https://www.youtube.com/watch?v=yOj36HqlPbw
https://www.youtube.com/watch?v=6sRMEs9Jabc


Thank You
FOR YOUR ATTENTION
Phone: 818-692-1438

Email: lloyd.bandonillo@gmail.com

LET’S CONNECT
Please visit my website to see more:
www.lloydbcreative.com

The role of a Creative Leader is not to have all the right 
solutions. The Creative Leader’s responsibility is to build a 

culture where ideas can be heard and valued. It’s not 
about a single voice; instead, it’s the sum of the whole, 

which creates the solution.

https://www.lloydbcreative.com/



